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Introduction

What is the European Plastics Pact?
The European Plastics Pact is a frontrunner initiative, bringing together
leading countries and private organisations from the entire plastics value
chain and from across Europe.

The European Plastics Pact has set ambitious common targets and aims to
encourage cross-border connection, cooperation, innovation, and
harmonization at the European level, to accelerate a circular plastics
economy in Europe.

We have national Pacts, why do
we need a Regional Pact?
European countries have different policies, infrastructure, and
experiences to eliminate plastic waste; but national regulation and
actions often come up short in the face of regional and international
challenges.
This regional Plastics Pact aims to build greater momentum and
change on the topics that go beyond what individual countries,
sectors or businesses can achieve on their own. By collaborating and
sharing best practice, whether it be on design, business models,
policy, innovation or citizen engagement, we aim to deliver greater
impact and bring about a truly circular economy for plastics in Europe.
Through fostering European cooperation and exchange, and not
duplicating national work, the European Plastics Pact will identify
opportunities to develop a European circular market for plastics that
brings positive economic, environmental, and social impact for the
region.
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Our targets
The European Plastics Pact has four targets which it aims
to achieve by 2025.

Why do organisations join the Pact?
The Working Groups and Sprint Groups (technical projects) are
the main delivery mechanism for delivering the Pact’s targets
and offer Signatories opportunities to join other businesses,
Governments and experts to tackle practical issues and guide
priorities.
Signatories benefit from access to:
•
•
•
•
•
•
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Cross-country and cross-industry collaboration in the
Working Groups and Sprint Groups (technical projects)
Communication and engagement via the Pact’s tools and
platforms
Shared knowledge and learnings across EU countries and
international businesses
Shared ambition and collective action
Track progress via data monitoring and reporting
Plenary meetings for all members.
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Our membership

Who are the members of
the European Plastics Pact?

How do Signatories report data
to the European Plastics Pact?

The Pact has 147 Signatories (as of May 2021), including:
Signatories from 21 European countries
13 National governments
19 Packaging manufacturers
11 Waste management businesses
9 Plastics manufacturers
9 Brands (non-food)
6 Brands (food & drink)
4 Retailers

Every Signatory is asked to report each year on their
progress against the targets, using standard
reporting templates. The data is analysed to
produce amalgamated and anonymised figures that
can be reported for the European Plastics Pact as a
whole.

Refer to the signatory page of the website to see who has
already joined us:
https://europeanplasticspact.org/signatories-pact/
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2020 was the first year that the European Plastics
Pact collected data, experience with other pacts has
shown that data will improve each year as
businesses improve internal systems, leading to
more submissions being received.
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Summary of Progress 2020
* Data is based on 2020 data returns from signatories who reported and is expected to change annually due to changes in the membership base and improvement in data.

TARGETS AND DATA*
TARGET 1
100%

TARGET 2
20%

TARGET 3
25%

TARGET 4
30%

Design for reusability
and recyclability

Responsible use of plastics

Collection, sorting and
recycling

Use of recycled plastics

Design all plastic packaging and
single-use plastic products
placed on the market to be
reusable where possible and in
any case recyclable by 2025

61% recyclability
rate

0.1% reusable

Move towards a more responsible use of
plastic packaging and single-use plastic
products, aiming to reduce virgin plastic
products and packaging by at least 20%
(by weight) by 2025ⁱ, with half of this
reduction coming from an absolute
reduction in plastics

Reductions will be
measured from baseline
data

Increase the collection, sorting and
recycling capacity by at least 25
percentage points by 2025 and
reach a level that corresponds to
market demand for recycled plastics.

Increase the use of recycled plastics
in new products and packaging by
2025, with plastics user companies
achieving an average of at least 30%
recycled plastics (by weight) in their
product and packaging range

Baseline will be used
from 2019

11% recycled
content

ⁱ after accounting for organisational growth or shrinkage
European Plastics Pact Annual Report 2020 – 2021
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The European Plastics Pact Roadmap

Roadmap - European Plastics Pact

A roadmap of outcomes and key activities needed to
deliver the targets was published in December 2020.
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Target 1

Over the following pages we have shared Target 1
achievements and plans, examples of work that our
Signatories have made towards delivery are included at
the end of the report.
European Plastics Pact Annual Report 2020– 2021
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Target 1 - DESIGN FOR REUSABILITY AND RECYCLABILITY
Working Group:
Reusability and recyclability

Target 1 achievements
• Working Group on reusability and recyclability driving direction and delivering
member engagement and support
• Basecamp offered as a collaboration space for the Signatories to connect
• Sprint Group A (Problematic and unnecessary) developing selection criteria for the
assessment of items considered problematic and unnecessary alongside a list of
items to be reviewed
• Sprint Group B (Design guidelines) reviewing existing selected pan-European
guidance for design and assessing suitability for sharing as good practice by the Pact
and relevance in European Plastics Pact member countries
• Sprint Group C (Labelling) discussing approaches to labelling, identified the need for
on-pack recycling labelling review and technical innovation for more efficient
labelling.
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Problematic and
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guidelines
• Sprint Group C: Labelling
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Target 1 - DESIGN FOR REUSABILITY AND RECYCLABILITY
Design for Reusability and Recyclability
Design all plastic packaging and single-use plastic products placed on the market to be reusable where possible and in
any case recyclable by 2025.
Target 1 plans for 2022 based on the Roadmap
• Consult with the membership through a European Plastics Pact workshop on the developments in Sprint Group A
(Unnecessary and problematic items) and B (Design guidelines)
• Following the workshop refine the proposed approach for prioritising problematic and unnecessary items
• Share the approach for problematic and unnecessary items alongside a list of items list to consider for elimination in
March 2022
• Sprint Group A (Unnecessary and problematic items) will then support Signatories with the actions required on their
journey towards elimination
• Following the workshop, the output of the review on pan-European design guidance will be shared in March 2022
• Start to look at problem additives for plastics packaging by defining and communicating the implications for non-NIR
detectable colours on recycling through the design guidance Sprint Group
• Explore opportunities of digitalisation of labelling to expand level of information available*
• Investigate potential economic incentives for technical innovation in labelling*
• Continue to support and encourage signatories through the working groups and sprint groups to take further action
towards delivery of Target 1 outcomes
• Continue to collaborate in working groups and on Basecamp.
* The scope of the work on labeling is subject to funding.
European Plastics Pact Annual Report 2020 – 2021

europeanplasticspact.org

9

Target 2

Responsible
use of plastics
Move towards a more responsible use of plastic
packaging and single-use plastic products, aiming to
reduce virgin plastic products and packaging by at least
20% (by weight) by 20251, with half of this reduction
coming from an absolute reduction in plastics.
1 after

accounting for organisational growth or shrinkage

.

Reduction of plastics could be achieved through the removal of unnecessary
packaging, alternative packaging design, innovative or rediscovered business models
or different product design, while avoiding unintended environmental consequences.
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Over the following pages we have shared Target 2
achievements and plans, examples of work that our
Signatories have made towards delivery are included at
the end of the report.
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Target 2 – RESPONSIBLE USE OF PLASTICS
Working Group:
Responsible use of plastics

Target 2 achievements 2021
• Working group focuses on a more responsible use of plastic packaging and single-use
plastic products, aiming to reduce virgin plastic products and packaging. driving
direction and delivering signatory engagement and support
• Basecamp offered as a collaboration space for the Signatories to connect
• Reporting procedures in place for annual progress reporting
• Developing guidance to understand which packaging formats/products offer the
greatest opportunity for plastic reduction
• Sharing of knowledge and innovations to learn from previous experience and inspire
others to act.
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policy measures
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Target 2 – RESPONSIBLE USE OF PLASTICS
Responsible Use of Plastics
Move towards a more responsible use of plastic packaging and single-use plastic products, aiming to reduce
virgin plastic products and packaging by at least 20% (by weight) by 2025, with half of this reduction coming
from an absolute reduction in plastics.
Target 2 plans for 2022 based on the Roadmap
• Carry out a study to prioritise which packaging formats/ products offer the greatest opportunity to deliver
Target 2, that is reduce the need for plastic products and packaging, while avoiding unintended
environmental consequences and delivering the 20% target. This work will identify the greatest
opportunities for Signatories to act focussing on: product design – can a product be provided in a different
format thereby reducing the need for packaging; or packaging design – can be format, material choice or
reductions in packaging
• Discuss and share the results with members in Autumn 2022
• Support Signatories to identify and deliver reductions in their own products by looking at cross-country,
cross-value chain collaboration, knowledge exchange and best practices on plastics reduction and reuse and
refill

• Continue to support and encourage Signatories through the working groups and sprint groups to take further
action towards deliver of target 2 outcomes
• Continue to collaborate in working groups and on Basecamp.
European Plastics Pact Annual Report 2020 – 2021
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Target 3

Over the following pages we have shared Target 3
achievements and plans, examples of work that our
Signatories have made towards delivery are included at
the end of the report.
European Plastics Pact Annual Report 2020 – 2021
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Target 3 – COLLECTION SORTING AND RECYCLING
Working Group:
Collection sorting and
• Working group on collection sorting and recycling focuses on identifying and sharing best recycling
practices in Europe that support the collection, sorting and recycling of plastic packaging,
Sprint Groups:
driving direction and delivering signatory engagement and support
• Sprint Group A:
• Basecamp offered as a collaboration space for the Signatories to connect
Knowledge exchange
• The group has identified the knowledge gaps across Europe including mapping current
and future contexts for material arising; capacity for collection, sorting and recycling, and • Sprint Group B: Quality
and increase capture
end markets, and are hoping to identify: a baseline against which progress can be
• Sprint Group C: Citizen
measured; capacity gaps by material/format and investment needs; good practice and
engagement
learning; innovation and technology and key actions for Signatories to deliver target
Target 3 achievements 2021

outcomes i.e. policy interventions, corporate commitments
• Other key organisations have studies delivering in this area and outcomes from these will
be reviewed to ensure we avoid duplication
• Sharing of knowledge and innovation.
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Target 3 – COLLECTION SORTING AND RECYCLING
Collection, Sorting and Recycling
Increase the collection, sorting and recycling capacity by at least 25 percentage points by 2025 and reach a level
that corresponds to market demand for recycled plastics.
Target 3 plans for 2022 based on the Roadmap
• Carry out a study (as requested by the Signatories) to deliver an overview of plastics packaging material
flows (collections, sorting and recycling) for each European country, reviewing the existence and influence of
extended producer responsibility (EPR) and other policy interventions such as deposit return schemes (DRS),
material and/or landfill bans, use of EfW etc, impacting on plastic packaging recycling rates
• Share the study findings providing an overview of plastic packaging recycling across Europe, highlighting the
different approaches adopted by nations, key factors influencing progress and future plans, targets and
policy developments

• Work with Signatories to identify key areas for focus and member activity based on the study findings
• Recruit more businesses in the recycling, sorting and collections supply chain to the Pact to support delivery
• Strengthen relationships with other key actors in the collections, recycling and sorting space
• Continue to support and encourage Signatories through the working groups and sprint groups to take further
action towards delivery of target 3 outcomes
• Continue to collaborate in working groups and on Basecamp.
European Plastics Pact Annual Report 2020 – 2021
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Target 4

Over the following pages we have shared Target 4
achievements and plans, examples of work that our
Signatories have made towards delivery are included at
the end of the report.
European Plastics Pact Annual Report 2020 – 2021
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Target 4 – USE OF RECYCLED CONTENT
Target 4 achievements
• Working group on recycled content driving direction and delivering signatory
engagement and support, focus on the use of recycled content across the Pact,
identifying best in class inclusion rates, sharing best practice and identifying critical
areas of focus
• Basecamp offered as a collaboration space for the Signatories to connect

• Sprint groups have been established on market assessment, mixed coloured
material (jazz), PET tray to tray and Food grade PP.

European Plastics Pact Annual Report 2020 – 2021
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Sprint Groups:
• Sprint Group A: Market
assessment
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coloured material (jazz)
• Sprint Group C: PET tray to
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• Sprint Group D: Food grade
PP
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Target 4 – USE OF RECYCLED CONTENT

Use of recycled plastics
Increase the use of recycled plastics in new products and packaging by 2025, with plastics user companies
achieving an average of at least 30% recycled plastics (by weight) in their product and packaging range.
Target 4 plans for 2022 based on the Roadmap
• Continue to support and encourage Signatories through the working groups, sprint groups and Basecamp to
take further action towards delivery of Target 4 outcomes
• Identify and promote best practice use of recycled content
• Strengthen relationships with other key actors in the recycled content space.

European Plastics Pact Annual Report 2020 – 2021
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Overview
of the
Signatory case
European
Plastics Pact
studies
Version 3, February 2021

Target 1 – ABP Ireland

Mince trays now in rPET material
(ABP Ireland)

European Plastics Pact Annual Report 2020-2021

PVC Removal from consumer facing packaging
• Making packaging more recyclable
• Increasing recycled content
Story
A key focus for ABP Ireland in 2020 was the elimination of PVC in
our retail packs. We acted to remove PVC as we understood the
damaging effect even small amounts of PVC contaminant has.
PET material was used as a replacement for PVC; as the material
proved successful in trials carried out, showing no negative effect
on the quality of the meat product or shelf life.
Impact
As a result ABP have removed over 165 tonnes of PVC/PE material
from the supply chain.
Another benefit of this project was moving from a virgin PVC
material to rPET material containing min 60% recycled content.
This increased our recycled content by nearly 100 tonnes instead of
using virgin material.
europeanplasticspact.org
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Target 1 – Evertis

IR Black features and characteristics (credit – Evertis)
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NIR BLACK
• Monolayer and multi-layer films formulated with an NIR black masterbatch
detectable in current recycling processes.
• A solution that is carbon black free and can be fully recyclable.
Story
Evertis IR Black products are tailor-made monolayer or multilayer films that are
formulated with an IR Black masterbatch that is detectable by the current sorting
technology in recycling processes. Films produced with standard carbon black
masterbatches end up in mixed polymer stream and therefore are not recycled.
Evertis has developed a new sustainable alternative that is carbon black free,
improving the recyclability of the material and the packaging and supporting
targets 1/2/3/4 of the European Plastics Pact.
The product was launched in 2020, and had previously been validated by COTREP
as detectable in sorting centres and as recyclable.
Impact
- Improve the recyclability of plastic trays that would have otherwise ended up in
downcycling streams.
- Move towards a more responsible use of packaging.
- Increase the recycling rates, which will help meet market demand for recycled
material.
- Solution that includes recycled content – 2020 average 37%.
europeanplasticspact.org
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Target 1 – Henkel

Recyclable toothpaste packaging

In line with its packaging targets and commitment to avoid plastic
waste, Henkel converted its entire Oral Care tube portfolio to fully
recyclable tubes produced by its packaging supplier Albéa.

Henkel’s complete Oral Care tube portfolio will be fully recyclable by
early 2021

European Plastics Pact Annual Report 2020 – 2021
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Target 1 – Henkel

Refill Stations for Henkel brands Love Nature and Authentic
Beauty Care
While recycling remains an important factor for sustainability as a whole, refill stations and systems
for reusing packaging are also becoming increasingly important. Therefore, in addition to new
product forms and the use of recycled plastics in our packaging, Henkel is also using refill stations.
Customers can refill liquid detergents, fabric softeners, dishwashing liquids or shampoos and shower
gels in selected stores. The “gas station” system was designed so that the customer selects an empty
bottle of the required product when they enter the store, scan its code at the station and fill up the
bottle. A label is also printed to inform the consumer of the product’s expiry date. When the product
is used up, the customer takes the empty bottle back to refill it.
Love Nature is the first detergent and cleaning brand to offer this service at selected retailers
Germany-wide in September 2020. In addition, the bottle bodies are made of 100 percent recycled
plastic and can be fully recycled.
In November 2020, the Beauty Care Professional brand Authentic Beauty Concept also launched the
first vegan refill bar on the European market. First, the stylist provides a personal, professional
consultation about the client’s hair routine and wishes, and then recommends the right Authentic
Beauty Concept product. As a second step, the stylist uses the refill bar to fill a bottle made from 92
percent recycled plastic with the required product. Once the client has used it all up at home, the
empty bottle can be brought back to the salon to be refilled.
This new process prolongs the life of single-use bottles, cutting plastic consumption and fostering a
circular economy.
Love Nature - Es fühlt sich gut an, bewusst zu leben! (love-nature.info)
Authentic Beauty Concept Offers the 1st Vegan Refill Bar (henkel.com)

European Plastics Pact Annual Report 2020 – 2021
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Target 1 – Nestlé

Recyclable flexible plastic pet food pouch launched
In 2020, Nestlé’s pet food brand Purina launched a monomaterial
PP pouch (Felix wet pet food). This effort on recyclability is part of
the Nestlé commitment to have all packaging recyclable or
reusable by 2025 and helps to support Target 1 of the European
Plastics Pact.
Together with Amcor we launched this world’s first recyclable
flexible retort pouch for wet pet food. It can be recycled in existing
plastic recycling streams in the Netherlands where is has been
launched as a pilot programme.

Nestlé

European Plastics Pact Annual Report 2020 – 2021

Additional info
Nestlé Purina launches recyclable flexible pouch for wet pet food
(nestle.com)
Amcor and Nestlé launch world-first recyclable flexible pouch for
wet pet food - EUROPEN (europen-packaging.eu)
europeanplasticspact.org
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Target 1 – Nestlé

Reuse and refill models launched
We have launched some pilot projects on reuse & refill in
Switzerland and France.
We are cooperating with MIWA and LOOP as part of our
commitment to develop alternative delivery models and to support
Target 1 and 2 of the European Plastics Pact.
Products like Purina, Nescafé, Nesquik, Chocapic, Ricoré are already
available.

Additional info
Scaling reusable and refillable systems | Nestlé Global (nestle.com)

Nestlé
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Target 1 and 2 – Federal Ministry for Climate Action, Environment, Energy,
Mobility, Innovation and Technology, Republic of Austria

Ban on the placing on the market of single-use plastic carrier bags
Story
In Austria, the placing on the market of single-use plastic carrier bags has been banned since 1 January 2020.
An exception exists for very light plastic carrier bags that are demonstrably made from predominantly
renewable raw materials and are suitable for self-composting.
This measure contributes to the achievement of targets 1 and 2 of the European Plastics Pact.
Impact
The ban has contributed to more reusable carrier bags being used and less plastic being released into the
environment.
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Target 1/2/3/4 – Portuguese Plastics Pact

Portuguese Plastics Pact
www.pactoplasticos.pt

Led and coordinated by Smart Waste Portugal, the Portuguese Plastics Pact
is a collaborative initiative that brings together companies from different
sectors across the plastics value chain, the Government, NGOs, associations
and universities around a common vision - a circular economy for plastics in
Portugal. To get closer to this vision, more than 100 entities that, today,
belong to the Portuguese Plastics Pact, have pledged to achieve five
ambitious targets by 2025.
This initiative belongs to the Global Plastics Pact Network of the New
Plastics Economy (Ellen MacArthur Foundation), placing Portugal in the
group of countries that are leading this transition.

Impact
In November of 2021, the initiative will present its first results towards the
2025 Targets.

European Plastics Pact Annual Report 2020 – 2021
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Target 2 – Portuguese Plastics Pact Reuse Day

Webinar “Reuse Day”
• Webinar presenting 3 European companies with reuse options
in take-away/delivery sector;
• Open to the participation of the members of the Portuguese
Plastics Pact and disseminated for the general public on Smart
Waste Portugal Youtube Channel.
Story
The Portuguese Plastics Pact, initiative coordinated by Smart Waste
Portugal, did the “Reuse Day” webinar that contributes to Target 1
of the European Plastics Pact.
In this session were presented the success cases of the following
companies: Ozarka (Netherlands), Bumerang (Spain) and reCircle
(Switzerland).

Poster of “Reuse Day”, Portuguese Plastics Pact
(Smart Waste Portugal)
European Plastics Pact Annual Report 2020 – 2021
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Target 1 – Ozarka launch Deliverzero

Add in a photo/image that illustrates
your example – please make sure you
own the image and provide a caption
and credit

Photo credit: Shami Deokar
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Reusable, returnable, RFID-enabled containers
Installed smart bins in partnership with large grocery store chain to
receive smart take-away boxes from Deliverzero.nl
Story
Licensee Ozarka B.V. launched Deliverzero.nl pilot in partnership
with Jumbo grocery store in the town of Landsmeer, The
Netherlands. When customers order food from Deliverzero.nl,
where all orders are fulfilled in reusable, returnable, RFID-enabled
containers, they can conveniently return the containers in the
smart bin which reads the containers’ chips and tracks the return
of the container.
Impact
Although still in the pilot stage, there are lots of benefits:
• Tracking individual containers gives inside into logistics impact
• Cost reduction for restaurants – they get the containers for free
• Waste management reduction
• Customer sentiment: good feeling participating in zero waste
• Reporting and sustainability: Reuse reduces waste and CO2
europeanplasticspact.org
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Target 1 – Plastics Recyclers Europe

PE bag with an LDPE press-to-close zipper
• Contains more than 95% PE
• Successfully tested following RecyClass Recyclability Evaluation
Protocol for PE films
• Evaluated as compatible with coloured PE flexibles recycling by
RecyClass
Story
In order to improve the recyclability of such products, P&G decided
to move from a PP closing clip system to a LDPE press-to-close
zipper to extend the amount of recyclable PE above 95%.
Impact
The amount of PE being superior to 95% and as only the use of
printing is seen as slightly detrimental, this product obtained a
class B ranking following RecyClass methodology and guidelines.
RecyClass Product Approval Letter ‘Single Unit
Dose laundry pouch pack’ by P&G
European Plastics Pact Annual Report 2020 – 2021
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Target 1 – Plastics Recyclers Europe
HDPE laminated tube with PE shoulder and PE cap
• Tested fully decorated with an artwork representative of the
direct printing used in the EU market
• Successfully tested following RecyClass Recyclability Evaluation
Protocol for HDPE rigids
• Evaluated as fully compatible with coloured HDPE recycling by
RecyClass

Story
In order to improve the recyclability of such products, Neopac
respectively limited the amount of EVOH and laminating adhesive
below 4% and 1% of the total packaging. With this design Neopac
also limited the use of ink not to affect the recyclability of the
product.

RecyClass Product Approval Letter ‘Polyfoil® MMB
Tube PF542/642 with cap’ by Neopac
European Plastics Pact Annual Report 2020 – 2021

Impact
With this new design of a PE laminated tube, Neopac is proving
that it is possible to develop PE tubes fully compatible with today’s
requirement for HDPE recycling.
europeanplasticspact.org
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Target 1 – Plastics Recyclers Europe
Laminated pouch with a rigid PP spout and PP cap
• Contains more than 95% PP
• Designed the packaging to be sorted as PP rigid
• Successfully tested following RecyClass Recyclability Evaluation
Protocol for PP rigids
• Evaluated as compatible with coloured PP recycling by RecyClass
Story
In order to improve the recyclability of such products, Gualapack
decided to design a pouch containing more than 95% of PP and
with less than 1% of EVOH. This proves that it is possible to design
a monomaterial pouch made of PP.
Impact
The amount of PP in that packaging being superior to 95% and as
only the use of solvent based laminating adhesive is seen as slightly
detrimental, this product obtained a class B ranking following
RecyClass methodology and guidelines.
RecyClass Product Approval Letter ‘Pouch5’ by
Neopac
European Plastics Pact Annual Report 2020 – 2021
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Target 1 and 2 – Plus Pack

Add in a photo/image that illustrates
your example – please make sure you
own the image and provide a caption
and credit

Single use plastic cutlery removed from popular plastic packaging
concept
Story
Plus Pack has replaced single use plastic cutlery with a wooden alternative
in their packaging to help support Target 1 and 2 of the European Plastics
Pact as well as meet the requirements of EU Single Use Plastic Directive.
It seemed to be just a simple replacement, but turned out to be complex in
order to offer the same functionality in fibre as in plastic. The successful
changeover would not have been possible without close cooperation with
the full value chain.
The product was launched in 2020 and is widely accepted by customers
today.

Impact
Plus Pack A/S

European Plastics Pact Annual Report 2020 – 2021

17 tonnes of plastic reduced from 2019 to 2020
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Target 1 and 4 – PLUS PACK

Add in a photo/image that illustrates
your example – please make sure you
own the image and provide a caption
and credit

Virgin HIPS and OPS replaced with recycled PET in product range
Story
Plus Pack has changed the former preferred material on a branded product
range Vistopac™ from virgin HIPS and OPS to PET supporting Targets 1 and 4
of the European Plastics Pact. The lids are produced from clear PET material
that is easy to recycle, while rPET trays are produced from rPET with a
minimum of 85% recycled material.
The product was launched in 2019 and a change-over was made in close
cooperation with sales and customers.

Impact
Increased recycled content on trays from 0% to 85%
Move towards a more responsible use of plastics and demand use of
recycled plastics
Plus Pack A/S

European Plastics Pact Annual Report 2020 – 2021
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Target 1/2/3/4 – Searious Business
Providing strategic circular business solutions to lower plastic
footprint
• Redesigning packaging for recyclability
• Encouraging the use of recycled content, inc. waste-to-product
designs
• Demonstrating best practice for reusable food containers
• Introducing functional DRS systems to optimise collection rates

Story
Searious Business has undertaken 19 projects with European
commercial brands and public authorities supporting targets 1/2/3
and 4 of the European Plastics Pact. We redesigned packaging,
making it easier to be recycled and to include more recycled
content. We are showing brands how to implement deposit-return
systems for reusable containers, and proving that they increase
collection rates for recycling material.

Our Mission – zero plastic into our ocean

European Plastics Pact Annual Report 2020 – 2021

Impact
In 2020, we avoided 1668 tons of plastic, made 17353 tons
recyclable, and saved 2869 tons of carbon in the process.
europeanplasticspact.org
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Target 1 and 3 – TNO - Brightlands Materials Center
PET tray recyclability
This project studied the influence of sealing layer on PET tray recyclability.
Story
Within the working group PET trays of the Plastic Pact NL (led by AH) the
removal of the sealing layer by hot water washing was studied by Brightlands
Materials Center. The results showed a clear negative effect of the presence of
a sealing on the recyclate quality. Upon removal by hot washing technology the
quality significantly increased.
Washable sealing layers appear to be a suitable solution for increasing the
recyclate quality and to facilitate the tray to tray recycling process considerably.
This example will contribute to the European Plastics Pact targets: Design for
recyclability and Collections, sorting and recycling.
Impact
Due to increased recyclate quality, as a result of redesign of the tray, the
recyclate uptake of recycled PET from PET trays in new PET trays will potentially
increase to 675KTons (approx. 75% of total PET tray market in the EU).
Images and results owned by TNO
European Plastics Pact Annual Report 2020 – 2021
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Target 1 – Plus Pack and Cirqle

Add in a photo/image that illustrates
your example – please make sure you
own the image and provide a caption
and credit

Packaging-as a service
• A reuse model for the primary packaging of foods
• Design and production of food packaging that can be reused
• Technology that makes it possible to track the packaging
throughout its use
• A system for transport of packaging between different actors in
the loop
Story
Plus Pack, one of Europe’s leading players in designing and
producing circular packaging solutions to the food industry, and
start-up Cirqle, which delivers reuse packaging-as-a-service, have
introduced a new partnership to develop a reuse model for the
primary packaging of foods. This helps support Target 1 and 2 of
the European Plastics Pact.

New model for packaging as a service
SoG_WP_CircularEconomy_2021_210x297_V07_
Web.pdf (stateofgreen.com)
European Plastics Pact Annual Report 2020 – 2021

europeanplasticspact.org

37

Target 1 and 2 – Federal Ministry for Climate Action, Environment, Energy,
Mobility, Innovation and Technology, Republic of Austria

Minimum quota for reusable beverage packaging
• Minimum quota for reusable beverage containers placed on the market in Austria: at least 25% by 2025; at
least 30% by 2030
• Duty for retailers to offer reusable beverage containers for each beverage category in their assortment
Story
The current amendment to the Austrian Waste Management Act contains the target to increase the quota of
reusable beverage containers placed on the market in Austria to at least 25% by 2025 and to at least 30% by
2030. In addition, retailers are to be obliged to offer a minimum quota of reusable containers for each
beverage category (beer, water, milk…) in their assortment.
These measures contribute to the achievement of Targets 1 and 2 of the European Plastics Pact.
Impact
These measures are intended to prevent waste, raise awareness and promote reusable packaging.
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Target 1 and 2 – Federal Ministry for Climate Action, Environment, Energy,
Mobility, Innovation and Technology, Republic of Austria

Numerous initiatives for reuse
Examples
Story
• Project "myCoffeeCup“: deposit lending system for coffee cups in Vienna - Instead of coffee or tea in a
disposable cup, the drink is available in a reusable cup
• Use of reusable cups by football clubs in the federal state of Burgenland
• MehrWert für Innsbruck: coffee-to-go in returnable cups
• Project K2go: Establishment of a well-functioning deposit system in the small-structured region of Kufstein
• Project Skoonu: Skoonu is a sustainable reusable tableware system for the catering industry, with the aim
of avoiding plastic packaging for takeaways and food deliveries. Instead of common packaging, stainless
steel containers are used, which can be returned at one of the return points.
These projects contribute, among others, to the achievement of targets 1 and 2 of the European Plastics Pact.

Impact
The projects contribute to waste prevention and the promotion of reusable packaging.
European Plastics Pact Annual Report 2020 – 2021
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Target 2 – Carrefour

Carrefour removes packaging from its fruits and vegetables
TARGET 2 RESPONSIBLE USE OF PLASTICS
Carrefour is working to remove packaging from its own brand fruit
and vegetables. Carrefour is continually analysing each product in
order to use only necessary packaging. Our efforts to remove
packaging on fruits and vegetables were following a consumer
consultation where customers cited over packaging for fruits and
vegetables as the top irritant when they enter Carrefour stores.

Before and after removal of plastic packaging
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Impact
As a result, Carrefour has avoided 700 tonnes of plastic per year.
Carrefour has thus far removed 80% of packaging from fruits and
vegetables in its organic line.

europeanplasticspact.org
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Target 2 – Federal Ministry for Climate Action, Environment, Energy,
Mobility, Innovation and Technology, Republic of Austria

Reduction target for single-use plastic packaging
Story
The current amendment to the Austrian Waste Management Act contains the target to achieve a 20%
reduction in single-use plastic packaging placed on the market by 2025 compared to 2018.
This measure contributes to the achievement of target 2 of the European Plastics Pact.
Impact
The target shall help to push the introduction of different measures to reduce single-use plastic packaging.
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Target 2 – Henkel

Solid Bars without plastic
In July 2020, N.A.E., the certified natural cosmetics brand from Henkel Beauty Care,
launched a new pilot project in cooperation with Amazon. The completely plastic-free
N.A.E. “solid item box” is currently available in France, Germany and Italy, and can be
ordered exclusively on Amazon.
Each box consists of a solid shower care product and face wash, a solid shampoo and a
reusable soap sachet. The three solid items are packed in the box without any
additional packaging. Using “naked” solid items means that no additional material is
used to wrap each item inside the box. The outer box also saves packaging material.
The boxes are made of 100 percent FSC-certified paper and they are ready for
shipping, eliminating the need for secondary packaging.
N.A.E. launches Solids Box (henkel.com)
Nature Box macht die gesamte Haar- und Körperpflegeroutine mit
Feststücken möglich (henkel.de)
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The Henkel brand Nature Box offers solid shampoos, solid conditioners and solid
shower gels as well, which are not available in plastic bottles, but in recyclable
packaging made of FSC certified paper, thus contributing to the reduction of plastic
packaging.
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Target 2 – OVAM, public waste agency of Flanders

Flemish legislation bans single use drinking receptacles
•

•

•
•

Reusable cups at a Flemish event.
Copyright: OVAM
European Plastics Pact Annual Report 2020 – 2021

The legislation in short: Since January 1st 2020, reusable cups are obliged
for Flemish and local authorities. Also on private events, single use cups are
forbidden, unless at least 90% is collected for recycling (95% starting
January 1st 2022).
Engaging and supporting the event sector: To support event organizers in
switching to reusable cups, OVAM - the public waste agency of Flanders published an online toolkit. It contains a manual, information sheets, a
practical calculation tool and a step-by-step plan for each type of event.
What about COVID-19: OVAM is also working with the Federal Food Safety
Agency around the safety of reusable materials and COVID-19. The proper
use of reusable catering material has no impact on the spread of COVID-19.
Impact: Due to the COVID-19 crisis, a lot of events were cancelled in 2020
and 2021. However, reusable cups have found their way to several big
events, but also to smaller, local Flemish initiatives. The majority of Flemish
municipalities now owns reusable cups that can be used in local events. The
4 Flemish host cities and 13 course municipalities of the World Cup Road
Cycling 2021 also implemented reusable cups to the maximum. The impact
of sustainability actions of this event is currently being analysed.
europeanplasticspact.org
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Target 2 – Portuguese Plastics Pact

Communication Campaign “Let’s Reinvent Plastic”
• Citizen campaign on the importance of the sustainable use of
plastics from September 2020 to summer of 2021.
Story
Dissemination of a Communication Campaign for the general
public about the relevance of the sustainable and circular use of
plastics. Highly disseminated on social media and through the
Portuguese Plastics Pact members (e.g. retailers stores).
It was a national campaign that contributes directly to Target 5 of
the Portuguese Plastics Pact (initiative coordinated by Smart Waste
Portugal) and to all targets of the European Plastics Pact.

One example of a poster of “Let’s Reinvent Plastic”
Campaign, Portuguese Plastics Pact (Smart Waste
Portugal)
European Plastics Pact Annual Report 2020 – 2021

Impact
High engagement by the consumers on social media.
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Target 2 – Verein Plastic Planet Austria

Add in a photo/image that illustrates
your example – please make sure you
own the image and provide a caption
and credit

This year’s success from our NGO is that the one-way Plastic
directive was EU wide implemented and that in Austria a DRS
system was announced by 2025.
The Environmental Minister’s office carried out a project to test
spice mills and salt. Microplastic beads were found in 19 of 20
cases.
Verein Plastic Planet Austria won the 3rd price for World Clean Up
day 2021 at Nachhaltiges (sustainable) Österreich and we handed a
Petition www.zigarettenpfand.eu (http://www.zigarettenpfand.eu)
to Leonore Gewessler, our Environmental minister, for a DRS
system of cigarette butts. We mark butts to make them a visible
"Schandkreise“ [disgrace].

Photo caption and credit
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Target 2 – Evertis

ECOBAR
• Monomaterial with barrier structure
• A tray solution that is recyclable in the PET stream.

Story
Evertis ECOBAR film is a monomaterial with barrier structure for fully recyclable
trays in the PET streams. A solution for those brand-owners looking for alternative
solutions that maintains product functionality in terms of food preservation, whilst
meeting recyclability goals. This tray solution is recyclable in the PET stream and
contributes to targets 1/2/3/4 of the EPP.

Photo credit - Evertis
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Impact
- Improve the recyclability of plastic trays that would have otherwise ended up in
downcycling streams.
- Move towards a more responsible use of packaging.
- Increase the tray recycling rates, which will help meet market demand for
recycled material.
- Tray solution that includes recycled content – 2020 average 37%.
europeanplasticspact.org
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Target 2 and 4 – CTME: VALOR –UP PROJECT

VALOR-UP Project Credit: CTME

European Plastics Pact Annual Report 2020 – 2021

New sustainable competitive materials for injection and 3D Printing
Upcycling of plastic residues from extrusion and injection applications into
new recycled materials for 3D printing.
Story
Miranda de Ebro Technological Center (North Spain) developed an strategy
to quality control plastic residues (flakes, granulates) from pipes and
flexible films applications. We collaborated with a plastic pipe industry and
a flexible film company who are currently interested in incorporating post
consumer recycled materials in their applications. Optimized 100 %
recycled PP and PE compounds were developed with improved mechanical
and impact resistance. In addition, novel PP filaments with 100 % recycled
sustainable materials were developed for 3D FFF printing. VALOR-UP
project helps to support Target 2 and 4 of the European Plastics Pact.
Impact
As a result we stablished a strategy to guarantee the quality of plastic
residues and developed 100 % recycled compounds and 3D filaments .
VALOR-UP project contributed to incorporate more recycled content into
high value applications.
europeanplasticspact.org
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Target 3 – signatory examples
Changing plastic household waste to high quality recycled
granulate
• A new machine and a process where collected household
plastic can be recycled
• The rinse and separation of the plastic fractions makes the high
quality regrind readily usable for new plastic-based products.
Story
Scandinavia’s largest company within plastic regeneration, Aage
Vestergaard Larsen, has created a machine and a process, where
collected plastic, both recyclable and soiled, is cut into small pieces
and conveyed into the machine that rinses and separates the
plastic through density sorting. A full production line will be
completed in 2021 with a capacity to receive 4,000 tonnes/ year of
PP and PE, from pre-sorting facilities across Europe, thus
supporting target 3 of the European Plastic Pact.
High quality plastic granulate ready to be used in
new plastic products
SoG_WP_CircularEconomy_2021_210x297_V07_
Web.pdf (stateofgreen.com)
European Plastics Pact Annual Report 2020 – 2021

Impact
It is estimated that the 4,000-tonne capacity will save the
environment from 9,600 tonnes of CO2, compared to using virgin
plastic.
europeanplasticspact.org
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Target 3 – Top Quality r-PET

Top quality r-PET production
Story
In 2020 Ecoiberia SA invested over 6 million
euros to double capacity of Top Quality r-PET.
New bottle sorting and washing line, top
technology flakes sorting and a new laboratory
allow to increase yield and avoid downgrading of
PET material.
Impact
Plus recycled material available for the Food
Grade packaging market.
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Targets 3 – Evertis
GIVE TRAYS A SECOND LIFE
• The different product layers that form multilayer films are separated and the polymers can be recycled and reused.
Story
At Evertis we give post-industrial and post-consumer multilayer trays another life. We prove that a circular economy for trays is a reality
through the partnership we’ve formed together with a company with a unique technology that permits incorporating recycled PET,
obtained from a delamination processes of multilayer waste, to be reintroduced as secondary raw material in our film production
processes. Thanks to this, Evertis supports the European Plastics Strategy, which establishes that 10 million recycled tons must be
incorporated into new products in the European Union market in 2025.
Impact
- Improve the recyclability of plastic trays that would have otherwise ended up in downcycling streams.
- Move towards a more responsible use of packaging.
- Increase the recycling rates, which will help meet market demand for recycled material.
- Solution that includes recycled content – 2020 average 37%.

Photo credit - Evertis
European Plastics Pact Annual Report 2020 – 2021
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Target 3 – signatory examples

Faerch continues to grow recycling capacity of the European household
PET material stream
As a dedicated stakeholder in the development of a European circular
economy for food packaging, Faerch has continuously invested in
innovation, and at their recycling plant in the Netherlands, they regenerate
the material properties in post-consumer PET pots, tubs and trays (PTT)
back into food packaging. By doing this the material value and the energy
used for the raw material production is kept in the economy.
In 2020 Faerch proudly closed the loop on 287 million PET trays and in Q4
2021, they have reached an annual output capacity equal to 1.2 billion postconsumer recycled PET trays - representing approx. 100% of the PTT market
in the Netherlands (input material is sources in several European markets).

Recycled rPET flakes. Photo: Faerch A/S
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Moving forward Faerch will be working on a number of strategic
developments to grow output of PET recycling across Europe, and are in
discussions with key industry players on a collaborative approach towards
achieving a true circular economy in mono-PET food packaging.
europeanplasticspact.org
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Target 3 – Federal Ministry for Climate Action, Environment, Energy,
Mobility, Innovation and Technology, Republic of Austria

Funding for the construction and retrofitting of sorting plants for plastic packaging
Story
AT funds, within the framework of the RRF, the construction and retrofitting of sorting plants for plastic
packaging (investment volume: 60 million euros), in support of Target 3 of the European Plastics Pact.
Impact
The aim is to increase the amount of sorted plastic packaging in Austria by increasing sorting capacity and
sorting depths. This will lead to an increase in the amount of recyclates available. The sorting capacity should
be sufficient to be able to sort the plastic packaging that accumulates in Austria and to avoid longer transport
routes.

European Plastics Pact Annual Report 2020 – 2021

europeanplasticspact.org

5
2

Target 3 – OVAM, Public Waste Agency of Flanders

The construction of 3 new high-tech sorting centres to sort out the
expanded PMD-waste stream into 14 material flows
•

•
•
•

More types of household packaging can be sorted
in a high-tech sorting centre.
Copyright: OVAM
European Plastics Pact Annual Report 2020 - 2021

The New Blue Bag: Since 2021 the kerbside collection of household
packaging waste in Belgium has been expanded via the New Blue Bag. This
New Blue Bag is an initiative of Fost Plus (the Belgian organization
responsible for the EPR of household packaging) and the companies that
market packaged products, in close cooperation with the waste
intermunicipalities and local governments. The aim is to recycle as much
household packaging as possible.
Sorting it all out: Now 3 high-tech sorting centers are being constructed in
Flanders to sort the content of the blue bag in 14 material flows that can
effectively be recycled.
Towards local recycling: Next 5 new recycling plants will be realized in
Belgium to close the household plastic packaging loop. Moreover, Belgium
and Flanders want to take the lead in becoming a European recycling hub.
Impact: As a result 23.1 kg PMD has been collected in 2020, with a recycling
rate of 51% for plastic packaging (versus 46% in 2019). Before the New Blue
Bag 8 material flows were sorted, nowadays at least 14 fractions are
separated. By 2030, Belgium aims for 70% recycling of plastics, exceeding
the European target of 55%.
europeanplasticspact.org
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Target 3 – ReciclaYa

Add in a photo/image that illustrates
your example – please make sure you
own the image and provide a caption
and credit

"ReciclaYa" mobile app
• Consumer empowerment (how to recycle, the CO2 savings, etc.)
• Consumer engagement (gamification and rewards for recycling)
• Consumer behaviour change towards more sustainable life
(rewards for purchase sustainable products, reuse of bags, etc.)
Story
Carrefour Spain uses recycl3R’s platform to offer their consumers
recycling information and rewards (with discounts) for recycling, to
increase the recycling rates and support Target 3 of the European
Plastics Pact.

Carrefour

European Plastics Pact Annual Report 2020 – 2021

Impact
Since 2020, 11.3 M packaging items have been recycled thanks to
“ReciclaYa”, which means that 228 tones of CO2 emissions had
been avoided. The 83% of total users increased their recycling and
96% of users who acknowledged not recycling before using the
app, now acknowledge that they recycle.
europeanplasticspact.org
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Target 3 – Portuguese Plastics Pact, Organic Persistent Pollutants

Webinar “Plastics with Organic Persistent Pollutants – Regulation, Barriers
and Opportunities”
• Webinar about Plastics with Organic Persistent Pollutants – regulation,
barriers and opportunities;
• Open to the participation of the general public.

Story
Smart Waste Portugal and the Portuguese Plastics Pact promoted the
webinar about the regulation, barriers and opportunities regarding the
Organic Persistent Pollutants found in plastics which contributes in an
indirect way to Target 3 of the European Plastics Pact.
This session, where the case studies of UK and France were presented,
counted more than 80 participants and appeared on the Portuguese media
(e.g. environmental magazines). It is available on Smart Waste Portugal
Youtube Channel.

Poster of the webinar “Plastics with Organic
Persistent Pollutants – Regulation, Barriers and
Opportunities ”, Smart Waste Portugal
European Plastics Pact Annual Report 2020 – 2021

Impact
Not applicable.
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Target 3 and 4 – Umincorp
Closed loop tray to tray rPET recycling
• From mixed household waste (left) to transparent rPET tray (right)
• -80% CO2 emissions
• From waste to food grade product in 50 km radius
• Overcome rPET shortage by opening up household waste as source
Open up household waste as rPET source
Umincorp runs a 25,000 ton household plastic recycling plant with a
disruptive approach in Amsterdam: Leading to a higher recovery of plastics,
lower operational costs, virgin-like end-products.
Together with one of Holland’s largest PET-tray packaging producers
Hordijk, companies have developed a transparent rPET tray, with PET
coming from the grey bag.
After passing all quality tests, a large Dutch grocery store will start in-store
implementation for fruit salads in Q1 2022.

Pictures, logo and patent 100% owned by Umincorp
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Impact
The market faces a huge shortage of r-PET and tray recycling is a huge
challenge for the industry. The unique Umincorp approach increases the
tray recycling rate and increases the amount of rPET in the market.
europeanplasticspact.org
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Target 3 – Veolia Norway

Norway's first PET recycling plant for deposit bottles with a capacity of up to
23,000 tonnes per year will recycle more than 80 per cent of the country's total
deposit non-returnable bottle volume.
For Veolia, this is the fifth recycling plant in Europe to produce food-grade PET
pellets, in addition to operating plants in Rostock (Germany), Frauenfeld
(Switzerland), Norrköping (Sweden) and TorrePet (Spain).

Veolia PET Norge AS
Heiasvingen 61
NO - 1900 Fetsund

Our partner Infinitum, operator of the Norwegian deposit one-way system, presorts the bottles at the Fetsund site, about 30 kilometres northeast of Oslo. Civil
works started in March 2019, technical installation and commissioning of the
production line ended May 2021. Located at the extended location of Infinitum,
logistics have been reduced to a minimum. This and the extended use of
recyclate in the production of new bottles contributes to the reduction of
climate-damaging carbon dioxide emissions and supports the recycling of the
plastic PET.

Source: Veolia Deutschland GmbH
European Plastics Pact Annual Report 2020 – 2021
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Target 4 – Carrefour Bio

Add in a photo/image that illustrates
your example – please make sure you
own the image and provide a caption
and credit

Carrefour Bio launches its first permanent line of milk products
using 100% recycled plastic packaging – the first of its kind to be
marketed nationally in France.
TARGET 4: USE OF RECYCLED PLASTICS
Carrefour Bio developed its first milk product with packaging made
of 100% of recycled plastic – the first of its kind to be marketed
nationally and permanently in France. The packaging was
developed over the course of 2 years in partnership with PDG
Plastiques.
Impact
The use of recycled plastic will enable Carrefour to save 143 tonnes
of virgin plastic each year.

Carrefour Bio
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Target 4 – Faerch

Back of Store by Faerch
Faerch is excited to launch an industry first, closed loop recycling
programme, in collaboration with Tesco – Back of Store by Faerch.
•
•

•

•

The initiative will see Tesco back of store rigid trays collected, recycled
and turned back into primary food contact trays or pots.
This is an industry first, not just in the UK, but right across Europe. It is a
perfect example of the circular economy in action and demonstrates a
collaboration towards achieving a true closed loop within food
packaging.
Tesco will be diverting 2,000 tonnes of retail ready packaging tray waste
back into food packaging applications, using Eurokey’s polymer sorting
facility and Faerch’s tray recycling facility in the Netherlands, with the
material used to make new food trays across Faerch’s production sites.
Introducing initiatives such as this will support the growth of the
recycling infrastructure within the UK and for local recycling.

Faerch/Tesco collation tray. Photo: Faerch A/S
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Target 4 – Faerch

“Wash-Collect-Recycle” Closed Loop Recycling System with Wiltshire
Farms and Faerch
o The world’s first ready meal closed loop recycling system
o By using the Evolve by Faerch tray material in their food production of
their tailored meals service, Wiltshire Farms will collect their trays back
from their customers and they will be recycled back into new trays.
o Evolve by Faerch ensures true circularity since circular packaging is made
from household post-consumer recycled content and can be recycled
back into food packaging – again and again. For circular packaging, the
share of recycled content is one of the most important indicators of its
sustainability.
o Wiltshire Farms anticipate that with the customers help, 850 tonnes of
CO2e can be saved over the next year – that’s the equivalent to driving
2.5 million miles (or 4 million kilometres) in an average car.

CPET Evolve Ready Meal trays. Photo: Faerch A/S
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Target 4 – Henkel

Sustainable and reduced packaging for Henkel’s toilet cleaners
With a new global packaging concept for toilet cleaner bottles, Henkel is
underlining its commitment to sustainable packaging and the promotion of
a circular economy. The amount of recycled polyethylene (PE) in the
packaging of toilet cleaner gels has been significantly increased – reaching
50 percent for toilet cleaners in the standard range, for example from the
Biff brand, and, in the case of cleaners from the Pro Nature range, as much
as 75 percent.
New packaging for toilet cleaners: less plastic and more recycled
material (henkel.com)

Packaging made of 100 % Social Plastic

Plastic Bank Partnership (henkel.com)
Pril Limited Edition aus 100 Prozent Social Plastic® (henkel.de)
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Nature Box is the first cosmetics brand to introduce Social Plastic® as a
packaging material for its entire bottle portfolio: All Nature Box bottle
bodies are now made of 100 percent Social Plastic® - plastic collected from
people living in poverty before it can enter oceans and waterways.
Henkel also launched a limited edition of its dishwashing detergent “Pril”,
with bottle bodies made of 100 percent Social Plastic®.
europeanplasticspact.org
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Target 4 – Nestlé

Bottles with 100% rPET launched
During the last months we have launched 100% rPET bottles at
several brands (e.g. Vittel, Valvert, Buxton, Henniez).
Using recycled food grade plastics in our packaging is a huge
challenge and also a strong example of circularity. Together with
partners along the value chain we work to integrate a high amount
of recycled PET. One example is our cooperation with the waste
management company Biffa in the UK to support making our
Buxton bottles from 100% rPET by end 2021.
Additional info:
Biffa and Nestlé Waters UK partner to deliver 100% rPET | Nestlé
(nestle.co.uk)
VALVERT et sa bouteille d’eau 100% recyclable
Vittel's Ecological Footprint | Vittel
Nestlé
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Target 4 – OVAM, Public Waste Agency of Flanders
Flemish legislation on the use of recycled plastics in waste bags
•

•

•

•
•

All PMD waste bags contain 80% recycled content
in Flanders.
Copyright: Fost Plus
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The legislation in short: As of January 1, 2021, in the Flemish region you may only use
waste bags made of recycled plastics. This provision in Flemish legislation applies, with
a few exceptions, to all plastic bags intended for the collection and disposal of waste.
This means that both domestic waste bags and enterprise waste bags must comply.
The minimum amount of recycled plastics in waste bags is set at 80% as of January 1st,
2021 and will increase to 100% by 2025, of which at least half consists of recycled postconsumer plastics.
Consultation with the producers: For a long time it had been clear that it was
technically possible to produce quality waste bags based on recycled plastics and there
were also already sufficient producers placing these bags with recycled plastics on the
European market.
Regional vs federal legislation: Product standardization is a federal competence.
Therefore the Flemish regulations cannot impose a market ban on products without
recycled plastics. However, the Materials Decree does provide the possibility of
introducing measures which prohibit the use of certain products and/or materials.
Next steps: Currently new candidate applications are being identified to further
enhance the uptake of recycled plastics via Flemish legislation.
Impact: All the intermunicipal waste associations that collect residual household waste
using bags, have in the meantime switched to variants based on recycled plastic.
People can still use their old bags for kerbside collection, but when they buy new ones,
these are bags containing recyclate. Also the supply of liners with recyclate - for all
kinds of waste bins - has increased considerably in the Flemish shops.
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63

Target 4 – GreenLine

GreenLine consists of up to 100% recycled EPS and has
the same properties as regular cellular plastic
Use–ReUse
GreenLine is made from cellular plastic waste that we collect and
recycle. Use-ReUse is our concept created to help you sort and collect your cellular
plastic waste, so that we can close the loop together and achieve climate neutrality.

GreenLine is CE marked
The fact that GreenLine has its CE marking is proof of the material’s high quality
and that it meets the same demands as regular cellular plastic.

Here’s the difference

BEWI GreenLine

The visible difference between regular cellular plastic and GreenLine is the colour.
The important difference is that when you choose GreenLine, you lower the CO2
emissions. The product characteristics are the same as regular cellular plastic, due
to the fact that cellular plastic is unaffected by the recycling process.

20211109
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Thank you for reading
europeanplasticspact@wrap.org.uk

https://europeanplasticspact.org/

If you have any queries about The European
Plastics Pact or are interested in joining, please
contact the Secretariat for more information:
EuropeanPlasticsPact@wrap.org.uk

The European Plastics Pact is delivered with the support of the
Ellen MacArthur Foundation and with WRAP acting as secretariat.
The opinions expressed, and materials made available, by WRAP,
EMF or the signatories of the European Plastics Pact do not
necessarily reflect the views of the other parties who are not
responsible for the same.
The European Plastics Pact Annual Report 2020/21
© WRAP 2021
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